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This report supports the following CCG Strategic Objectives.  Please insert ‘x’ as 
appropriate. 
 

1. To deliver financial stability   X 

2. To integrate health within the place of St Helens through system redesign   X 

3. To deliver improved outcomes for people   X 

4. To be recognised as good system leaders   X 

5. To support and transform primary care to be a system leader in St Helens Cares   X 
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Does this report provide assurance against any of the risks identified in the Assurance 
Framework?  
 
Objective 3 – To Deliver improved outcomes for patients 
 
What level of assurance does it provide? 
 
Significant 
 

Is this report required under NHS guidance or for statutory purpose? (please specify) 
 

 
 

Purpose of this paper 

To provide a summary of communications and engagement activity in the period 1st April to 30th 
September 2019 and outline plans for the next six months.  

 
 



     

Further explanatory information required: 
 

 
Does this paper link to any of the 
key themes of the CCG’s 
Operational Plan & Improvement 
Plan.  If yes, please specify. 
 

 
 
 
 

 
How will this benefit the health and 
wellbeing of St Helens residents or 
the Clinical Commissioning Group? 

 
 
 

 
Please describe any possible 
Conflicts of Interest associated 
with this paper. 

 
 
 

 
Please identify any current services 
or roles that may be affected by 
issues within this paper. 

 
 

 
What risks may arise as a result of 
this paper?  How can they be 
mitigated? 
 

 
 

 

1. Executive Summary 

This report outlines the key activities and their impact, carried out by NHS St Helens CCG 
communications and engagement team for the past six months from 1st April to 30th September 2019. 

The communications and engagement team continues to work towards increased engagement with the 
public, key stakeholders and its members through a number of channels including local press, digital 
and social media, the AGM, face-to-face communications, creative annual report and a range of diverse 
engagement work. It also takes into account work for the St Helens Cares programme.  

2. Recommendations 

Review content of report and provide any comments for communications and engagement plans and 
work for 1st October 2019 – 31st March 2020 and beyond.  
 

file://///spct1/spct%20groups/St%20Helens%20CCG/CORPORATE/COMMISSIONING/PMO/Operational%20Plan17-19/Final%20Submission%2019%20Dec%2016/St%20Helens%20CCG%20Operational%20Plan%202017%202018%20%20FINAL%20191216%20Submission.docx
file://///spct1/spct%20groups/St%20Helens%20CCG/CORPORATE/COMMISSIONING/PMO/Operational%20Plan17-19/Final%20Submission%2019%20Dec%2016/St%20Helens%20CCG%20Operational%20Plan%202017%202018%20%20FINAL%20191216%20Submission.docx
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DOCUMENT DEVELOPMENT 
 

Process Yes No N/A Comments & Date 
(i.e. presentation, verbal, 
actual report) 

Outcome 

Public Engagement (please detail 

the method i.e. survey, event, 
consultation) 

 
 

     

Clinical Engagement (please 

detail the method i.e. survey, event, 
consultation) 

 
 

     

Has ‘due regard’ been given to 
Equality Analysis (EA) and any 
adverse impacts? (Please detail 

outcomes, including risks and how 
these will be managed) 
 

     

Legal Advice Sought 
 
 

     

Presented to any other groups 
or committees including 
Partnership Groups – 
Internal/External (please specify in 
comments) 
 
 
 
 
 

 
 

     

 
Note: Please ensure that it is clear in the comments and date column how and when particular stakeholders were involved in this 

work and ensure there is clarity in the outcome column showing what the key message or decision was from that group and 
whether amendments were requested about a particular part of the work. 
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Executive Summary 

 
Key highlights from this six month period include: 
 

 

 Continued focus on communicating and engaging with staff, stakeholders and the public on 
the work of St Helens Cares – specifically this has involved the celebration and launch of 
the Contact Cares service through a number of patient story films. 
 

 Development of the St Helens Cares Stakeholder Forum – The forum has met several 
times since its inception to ensure development of the Place plan for St Helens. The forum 
meets every six weeks and will support the work of the wider transformation agenda. 
 

 Further development of internal communications and engagement work to embed the key 
priorities of St Helens Integrated People’s Services (SHIPS).  The focus in this six months 
was delivery of a staff learning and celebration event at the town hall where teams in SHIPS 
showcased the work they do to colleagues from across the directorate.  

 

 Patient and Public Engagement –The team has worked across the CCG improvement plan 
work areas to ensure that the engagement process is embedded within all work plans, 
maximising the opportunity to involve patients and public in CCG projects and supporting 
education internally around the legal duty to involve and the improvements involvement 
makes to the development of healthcare services. These include: the IAF framework, Care 
at the Chemist scheme, criteria based clinical treatment (CBCT) and use of the urgent care 
services. 

 

 Talkfest – Two Talkfest weeks have taken place since April. The first one was in May and 
focused on Mental Health and the second on in September and focused on urgent care and 
flu and childhood vaccination as well as the regular updates on St Helens Cares, the Shared 
Care Record and Contact Cares. During both weeks the team worked with third sector and 
voluntary groups visiting a number of established library sessions, parent and child groups, 
coffee and chat sessions as well as meeting with students at St Helens College.   

 

 CCG AGM – The CCG AGM took place In September and was held at Cineworld St Helens, 
to premiere the film St Helens Dream to Reality. The film highlights the achievements of the 
CCG and our wider St Helens Cares partners over the past year – detailing how we are 
improving people’s lives and health outcomes in St Helens. 
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1.0 Introduction and scope of report 

This report provides an overview of the NHS St Helens CCG’s communications and engagement 
activity from the last six months. It summarises with whom the CCG engaged and communicated 
with, how this was undertaken and what the results were along with outlining focus areas moving for 
the second half of 2019 and into 2020.  
 

2.0 Communications and marketing campaigns 

The communications and engagement team continue to work proactively to promote the work of the 
CCG, primary care and general health and wellbeing awareness for residents of St Helens.  Some 
of this has involved close working with the Council’s Public Health team, supporting on national 
NHS and PHE (Public Health England) campaigns such as: sun protection, water safety, hydration, 
mental wellbeing in addition to ongoing messages around cancer and alcohol awareness. 

In the past six months, the team has worked in partnership with the local authority, other NHS 
organisations and the third and voluntary sector on a range of initiatives to promote health and 
wellbeing and raise awareness locally.  These have included: 

 ‘Let’s do it Together’ campaign for Easter to inform the public of urgent care options in the 
community, NHS 111 and the right time to attend A&E 

 Suicide prevention 

 Active St Helens 

 Continued promotion and awareness raising of the St Helens Shared Care Record 

 Promotion and awareness raising of the St Helens Contact Cares service. 

 

Our emphasis continues to be on a ‘system’ approach to health, care and wellbeing with individual 
organisations taking the appropriate lead supported by the partners to ensure a co-ordinated 
approach to communications and marketing initiatives. 

All this work has involved communications output as below. 

 

2.1. Digital communication/media liaison 

Within the last six months the team has strengthened its digital communication and use of social 
media.  Our digital communications include the CCG website, social media (Facebook/Twitter), 
YouTube, and E-newsletters.  

2.1.1 Website 

Work has continued to populate the website pages. The top five visited pages within the last six 
months were as follows: 

 Care at the Chemist Scheme 

 Contact us 

 Governing Body 
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 About us 

 Working for us. 
 

Our website analytics will continue to be monitored and promoted as a public engagement tool with 
the focus on growing the number of visits to pages. 

2.1.2 Twitter 

Over the past six months we sent out 345 tweets which resulted in 228,600 impressions (number of 
times the users saw the tweets) and 193 mentions (number of times users mentioned us in their 
tweets). There has been an increase of 208 followers from the last six month period taking our 
total followers to 6666. 

2.1.3 Facebook 

The CCG has actively promoted campaigns and events via Facebook.  As of 27 September our 
Facebook page had a total of 524 likes/ and 574 follows – an increase of 268 on the last six month 
period. On average, over a 28 day period, the page receives 115 page views and 415 engagements 
reaching over 548 people.     

2.1.4 Video 

We continue to focus on animated videos and patient stories to communicate our key messages to 
the public – these include continued promotion of the Shared Care Record animation and the one 
for the Urgent Treatment Centre. 

These films are also easily shared on social media channels enabling us to reach a wider audience, 
promote sharing of messages and signpost people to our website. 

Our patient story films (referred to further in this report) are also published on our YouTube channel 
and we are in the process of making these into shortened versions for social media. The full length 
films have been viewed a total of 439 times in just over two weeks since they were first uploaded 
and shared. 

 

 

2.1.5 E-newsletters 

Ove the past six months we issued six public newsletters using ‘Mailchimp’ software. The ENGAGE 
newsletter features key updates on work of the CCG along with stakeholder events and how people 
can get involved. We have promoted this newsletter through social media to enable more people to 
access the information and have the opportunity to get involved in our work.  As part of our 
newsletter, the engagement lead publishes a monthly blog on the key areas of work and reflects on 
the past month.  This is also linked through our social media channels which links back to our 
website. 

 

2.1.6 Press  

We issue proactive media releases on a range of topics including campaigns, local initiatives and 
engagement events and CCG business. These press releases form the basis of the ‘news’ section 
on our website, and our social media engagement. 
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In the period April – September 2019, we issued 10 proactive press releases and published these 
on our website and social media channels.  This was in keeping with our target of 1-2 a month, with 
some of these picked up and covered by the local print media – St Helens Star – as well as other 
publications. Coverage gained from these is listed in appendix B.g 

 
 

3.0  Public and Patient Engagement 

Public Meetings 

The engagement manager follows a schedule of attendance at third sector and voluntary group 
meetings to represent the CCG and the NHS in St Helens and present information on key health 
and social care services in the borough and current projects and consultations. Over the past six 
months topics have included the Shared Care Record, urgent care, Contact Cares and the Care at 
the Chemist scheme. The CCG went to full 12 week consultation putting four options to the 
community on the future of the scheme. During the consultation the team linked in with pharmacies, 
parent and child groups, third sector and voluntary organisation, held drop-in sessions and 
promoted the consultation digitally through our website and social media.  

 

3.1 Community Talkfest Events 

 

Continuing to us the Talkfest banner, the communications and engagement team delivered a further 
programme of Talkest community events which took place in both May and September 2019. 
 
May 2019 
In May our Community Talkfest events took place to coincide with mental health awareness week. 
These events took place throughout our four localities in St Helens so that all communities had the 
same opportunity to get involved and have their say. As well as the focus on mental health we also 
provided an update on St Helens Cares, the St Helens Shared Care Record and encouraged people 
to be involved in the priorities for the borough going forward  
 
September 2019 
In September our community Talkfest focussed on the following areas, Urgent Care and when to 
use what service, the Flu and childhood vaccination. The team worked with St Helens College, third 
sector and voluntary organisations as well as local parent and child groups, coffee and chat 
meetings and library events. During the sessions the team also provided an update on St Helens 
Cares, Shared Care Record and Contact Cares.  
 
 
 

4.0  Mid-Mersey Communications and Engagement  

As part of the A&E Delivery Board for Mid Mersey, the communications sub-group continues to 
meet on a frequent basis to oversee all programmes of work across the footprint, to ensure a joined 
up approach. 

 

Between April and September 2019, the main areas of work in the Mid Mersey network focused on:  

 ‘Let’s do it Together’ campaign for Easter  

 Engagement and consultation work on criteria based clinical treatment commissioning for a 
number of policies that are being consulted on across a number of CCGs 

 Third sector engagement to communicate outputs from the Cheshire and Merseyside Health 
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and Care Partnership. 

 

5.0 Annual Reporting and AGM 

The annual report for 2018/19 was published in April 2019 – the result of the communications and 
engagement team pulling together content from all areas of the CCG. 
 
Following this, the summary annual report was produced by the team for the AGM which took place 
in September.  This year’s summary annual report was in the form of a film ‘St Helens Dream to 
Reality’. The film takes viewers on a journey across St Helens talking to some of our key leads 
across our health and social care system detailing the achievements of the CCG and our wider St 
Helens Cares partners over the past year – how we are improving people’s lives and outcomes in St 
Helens.   
 
The film is available to view on our website here https://www.sthelensccg.nhs.uk/about-us/public-
information/st-helens-dream-to-reality/ 
 
The film premiered at the CCG’s AGM which took place at Cineworld St Helens. Approximately 114 
people attended the AGM made up of staff, local community, third sector and voluntary 
representatives and partner organisations.  
 
The CCG is now progressing working in partnership with the cinema on promoting local health and 
care campaigns using the cinema screens to project short awareness raising films and signposting 
messages to reach St Helens residents with health and care messages in a different way. 
 

6.0    Internal Communications  

6.1 Staff 

The communications and engagement team continue to support a number of platforms for staff 
communication; this includes the ‘Daily Report’, weekly ‘Stand Up’ sessions, intranet, internal 
communications and engagement group and team meetings. 

Following a survey where we asked staff working in SHIPS their views on communication and 
engagement, the team has put in place since September a number of changes to the internal 
communications channels and outputs for staff both within the CCG and in the wider SHIPS 
directorate: 

 Stand Up Sessions – these were highlighted in the survey as the one channel that staff 
really appreciated but thought could be more focused.  These have been reworked so they  
still take place weekly but now rotate round key sites with all Executive Leadership Team 
members taking responsibility for attending and sharing key messages 

 The weekly video update and written news roundup notes have been replaced with a 
monthly written blog from Sarah O’Brien which is shared on both the intranet and internet 
and a monthly video focused on the key messages from the Integrated People’s Services 
directorate which is shared in the ‘all about us’ e-newsletter produced by the council 
communications team with the CCG communications team leading on the content and 
direction of this. 

 Following feedback from staff that they were unsure what other teams and services were 
comprised in the directorate, the team planned and delivered a celebration and learning 
event for staff within SHIPS and they would appreciate more networking opportunities.  This 

https://www.sthelensccg.nhs.uk/about-us/public-information/st-helens-dream-to-reality/
https://www.sthelensccg.nhs.uk/about-us/public-information/st-helens-dream-to-reality/
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event took place on 6th June with over 300 members of staff attending over the course of 
the afternoon enjoying entertainment, presentations, refreshments and visiting stands from 
the across the directorate which were sectioned into: Children’s services, Adult services, 
Quality, Business and Support services, Integrated Commissioning and Transformation and 
Public Health.   
  

 CCG full team meetings – a programme of these has been put in place to take place on a 
quarterly basis with the SHIPS learning event taking the place of the summer meeting. 

 SHIPS six monthly updates to staff delivered by Sarah O’Brien which falls after the Chief 
Executive all staff briefings.  The most recent of these took place within the SHIPS 
celebration event and updates are shared within the monthly People’s Services video in the 
months between. 

 

 

6.2 Members / Primary Care 

The team continues to communicate with GPs across the borough via e-newsletter and regular 
updates via the Primary Care section on the intranet.  We have been evaluating this over the past 
six months to ensure that we communicate and engage with this audience in the most effective way. 

In April, GPs were asked for their feedback on these communication mechanisms through a survey 
carried out at PLT.  Their overwhelming preference for communication was via the e-newsletter 
which has resulted in the team working with primary care over the past six months to input all end 
users into the software system.  This has enabled us to see the following from the issues that have 
been distributed to date to 151 users comprising GPs, practice managers and practice nurses: 

 31 July – 22 people opened, 13 clicked links 

 14 August – 24 people opened, 15 clicked links 

 30 August – 24 people opened, 6 clicked links 

 25 September – 19 people opened, 4 clicked links 

Quantitative and qualitative evaluation also showed that the GP podcast was not being used. This 
has been replaced by a short video summary following each Governing Body meeting by a GP 
governing body member to peers summarising the key points.  This video is included on the front of 
the e-newsletter and directly clickable to make it easy for people to watch. We will continue to 
evaluate the bulletin and include more key articles from GP clinical leads to ensure GPs are 
receiving the information they need.  

In addition to the above, Members and practices are also communicated with directly via stakeholder 
briefings regarding any specific projects they are asked to promote within practices and to patients – i.e. 
the St Helens Shared Care Record and Care at the Chemist scheme..  

 

7.0  St Helens Cares Programme 

7.1 Engagement and Involvement 

The CCG continues to work collaboratively with the local authority, NHS providers, Torus, VCA and 
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Healthwatch St Helens to engage and involve partners on the work of the local care system and use 
their links and expertise to engage and involve the wider community. 
 
The Talkfest community events (detailed above) have been a key component of this.  Additionally, 
as part of the launch of the NHS Long Term Plan, NHS England agreed to fund a programme of 
planned engagement activity with Healthwatch England in each STP area.   
 
Following two public surveys issued in conjunction with Healthwatch, a second phased of planned 
engagement activity saw our engagement lead working with Healthwatch St Helens to facilitate two 
engagement/focus group sessions to engage on the contents of the NHS Long Term Plan with 
reasonable attendance from members of the public at both sessions.  
 
 

7.2 Communications 

The team continues to lead on the communications and engagement workstream for St Helens 
Cares. This includes bringing the wider partner organisations together that are part of the St Helens 
Cares work together to ensure the output is consistent and coordinated across all partners – both 
internally and externally.  
 
Communications for the period of April to September 2019 has focused communicating to staff, 
stakeholder and the public developments on the work programmes and projects including: 
 

 Shared Care Record 

 Contact Cares 

 Enhanced Primary Care in Care Homes 

 Transition of Bridgewater community services to St Helens Cares partners 

 St Helens Cares public website 
 
A key deliverable in this six month period was the celebration and launch event of the Contact 
Cares service which aimed to both raise awareness of the service in the borough for public and 
stakeholders; promote the new single point of contact number and celebrate the hard work of both 
staff and St Helens Cares partners in establishing an integrated service that was really making a 
difference to the lives of residents. 
 
It was decided that the best way to showcase this was to produce a series of films using both 
service users and staff across all organisations.  These films were completed over the summer and 
launched at the event in September and promoted through media coverage in the St Helens Star: 
https://www.sthelensstar.co.uk/news/17911540.grieving-carer-damaged-legs-malnutrition-now-able-
walk-unaided/?ref=twtrec 
 
This has also been promoted to peers in health and social care throughout the country via Roy 
Lilley’s NHS Academy of Fabulous Stuff on both the website and social media channels: 
https://fabnhsstuff.net/fab-stuff/st-helens-contact-cares-films-show-how-the-integrated-service-is-making-a-
real-difference-to-residents-lives 
 

 
 

7.3 Cheshire and Merseyside Health and Care Partnership 

The communications and engagement workstream reports into the Cheshire and Merseyside Health 
Care Partnership communications group at their bi-monthly network meetings.  We provide updates 

https://www.sthelensstar.co.uk/news/17911540.grieving-carer-damaged-legs-malnutrition-now-able-walk-unaided/?ref=twtrec
https://www.sthelensstar.co.uk/news/17911540.grieving-carer-damaged-legs-malnutrition-now-able-walk-unaided/?ref=twtrec
https://fabnhsstuff.net/fab-stuff/st-helens-contact-cares-films-show-how-the-integrated-service-is-making-a-real-difference-to-residents-lives
https://fabnhsstuff.net/fab-stuff/st-helens-contact-cares-films-show-how-the-integrated-service-is-making-a-real-difference-to-residents-lives
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on the work taking place within St Helens Cares for the partnership bulletin published monthly and 
case studies for the regional NHS England team to use and share which demonstrates how 
integration is working at a regional level. 
 
 
 

8.0 Work priorities for October 2019 – March 2020 

 
8.1 Partnership work with Healthwatch St Helens 
 
The engagement lead will continue to work closely with Healthwatch to run future joint events to 
ensure the local public remains engaged and informed on what plans are locally for our St Helens 
‘Place’. 
 
 

8.2 Supporting CCG work areas  

Various engagement activities to support the operational plan will continue over the coming six 
months 2019. These will be in line with the priorities of the CCG and the St Helen’s People’s Board: 

 Domestic abuse 

 Cancer  

 Adult mental health  

 Children’s mental health 

 Children and young people’s confidence and resilience  

 Alcohol. 

 

Improvement Assessment Framework – Patient Engagement Indicator  

Following the feedback from NHS England around this indicator the engagement lead is in the 
process of developing an action plan focussing on the key areas identified for improvement.  This 
plan will support the work of the team over the next six months and the 2019/20 and enable those 
areas identified to be reflected in the next submission. 

 

Eastern Sector Cancer Hub 

Over the past six months, the engagement lead has worked with neighbouring CCGs and 
Participate UK to run a number of events as part of the pre consultation engagement work on the 
Eastern Sector Cancer Hub project. The events brought together key stakeholders, patients and 
health professionals to talk through proposals as well as gain feedback from the events. As well as 
the events focus groups, telephone interviews also took place to capture feedback from key groups. 
The full and summary report is available on the CCG website. 
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Following the pre consultation engagement the CCG engagement lead chairs the communications 
and engagement workstream made up of representation of four CCGs, Four Healthwatch 
organisations, Participate UK, Clatterbridge Cancer Centre, NHS Shared Business Services, the 
group meet on a monthly basis and have worked together to develop the consultation checklist, 
draft the consultation materials and have regular discussions on the requirements and expectations 
from each member when the consultation is launched in 2019.  

 
                                                                                              
 

8.3 St Helens Cares  

The St Helens Cares programme continues to become further integrated into the day to day working 
of St Helens Cares partners and stakeholders. The workstreams and priorities of the programme will 
form the work plan for communications and engagement going forward, 

A Stakeholder Reference Forum has now been established to facilitate co-design of plans and 
services going forward, with this work being co-ordinated by CCG engagement lead and the CCG’s 
Governing Body Lay Member for Patient & Public Involvement. 

Talkfest will continue over the coming six month period with themes identified by the Executive 
Leadership Team. 

Work has been ongoing to populate the public facing St Helens Cares website with the Stakeholder 
chat forum for group members contained within this.  

 

8.4 Internal communications and staff engagement 

As the CCG has now integrated with the local authority Peoples Services directorate, a strategic 
approach to communications and engagement in partnership with corporate communication 
colleagues continues to progress.  We also work with the Public Health team to co-ordinate 
messages and align key work areas within national Public Health England campaigns. 

We continue to attend team meetings with the local authority corporate communications team to 
help align messages around integration and the impact of this on staff and share resources around 
marketing, design and digital media.  

A key priority for the coming six months is to evaluate the use of the intranet site and work with staff 
to rework the site so it is more user-friendly and delivers to staff what they need. 

 

8.5 External communications 

Over the previous six month period, media coverage equated to roughly 1-2 positive stories about 
the CCG covered by the local media (mainly the St Helens Star) each month.   
 
With the outlined CCG work areas and St Helens Care work identified, there has been a significant  
focus on proactive media work and media coverage which has increased the number of positive 
stories covered over the next six months. 
 
Over the coming six months, the team is committed to working more closely with the local authority 
corporate communications team to proactively identify and communicate good news stories that 
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involve Integrated People’s Services directorate and the staff involved.  Closer working with local 
media outlets to ensure the CCG is seen as open and approachable will also be a focus going 
forward. 
 
The team has also led on the communications and engagement workstream for St Helens Cares 
and has reinvigorated the communications group which is made up of communications leads from 
partner organisations.  This group now meets frequently to ensure communications around St 
Helens Cares and ensuing projects are aligned and carry consistent messages.   
 
A key area of this work will see the CCG and St Helens and Knowsley Hospitals NHS Trust 
Organisational Development teams developing a communications and engagement plan focused on 
raising staff awareness of St Helens Cares for and an official launch of the St Helens Cares Shared 
Care Record. 
 

 

 

Appendices  

Appendix A - Social media statistics NHS St Helens CCG 

Twitter 

Statistics per calendar month – key campaigns/events/news 

Month Impressions Mentions New 
Followers 

Top tweet 

April 2019 41.2k 27 26 Did you know you can book GP appointments 
online. Saving you time on the phone to your 
doctors surgery. Ask at reception for more 
details and how to set this up #letsdoittogether 

May 2019 37.2k 23 37 St Helens borough is now the lowest in the local 
area for A&E attendances at Whiston Hospital 
and 2nd best in north west for DTOCs - result of 
all the work our integrated Contact Cares 
service is doing in the community. 

June 2019 39.2k 33 36 https://www.youtube.com/watch?v=ygvDUhilRfY
&feature=youtu.be … … How the Shared Care 
Record in St Helens is making it easier for staff 
across health and social care to provide the 
treatment and support that people need 
@sthknhs @NWBoroughsNHS 
@sthelenscouncil @WeAreTorus 
@Bridgewater_NHS 

July 2019 38.4k 30 39 As the weather continues to heat up try and stay 
out of the sun as much as possible, especially 
between 11am and 3pm. If you are outside, 
make sure you’re wearing sunscreen and 
always take water with you. #HelpUsHelpYou 
pic.twitter.com/4U1G68Cwdk 

August 
2019 

31.8k 38 23 Our Urgent Treatment Centre currently has a 
waiting time of 2 and half hours and we have a 

https://twitter.com/hashtag/letsdoittogether?src=hash
https://t.co/yvx030IpQ0
https://t.co/yvx030IpQ0
https://twitter.com/sthknhs
https://twitter.com/NWBoroughsNHS
https://twitter.com/sthelenscouncil
https://twitter.com/WeAreTorus
https://twitter.com/Bridgewater_NHS
https://twitter.com/hashtag/HelpUsHelpYou?src=hash
https://t.co/4U1G68Cwdk


 

14 

team of skilled staff including a GP on site who 
can treat a wide range of illnesses and injuries. 
Keep Whiston A&E free for those who really 
need to be there. pic.twitter.com/lhSZUOCZ2q 

September 
2019 

38.5k 42 45 To everyone who is heading off to Reminisce 
Festival today, we hope you enjoy yourselves! 
Should you become unwell please remember to 
use the right service. 
pic.twitter.com/S93k4O9M0h 

 

.  

  

https://t.co/lhSZUOCZ2q
https://t.co/S93k4O9M0h


 

15 

 

Appendix B – Media Logs  

Media is monitored both proactively and reactively. The CCG issues proactive press releases as 
part of campaigns or positive news stories and responds to media requests around CCG business. 
Below is a summary of press coverage over the period 1st April to 30th September 2019 which was 
the result of proactive media releases:   
 
 
Media coverage: 
 

Topic Position of article 
(Positive/negative/balanced) 

Outlet 

Bid to prevent St Helens 
residents developing type 2 
diabetes 
 

Positive St Helens Star 

St Helens walk-in centre to be 
taken over by St Helens and 
Knowsley NHS Trust 
 

Neutral St Helens Star 

Newton and Haydock patients 
among those in pilot scheme 
 

Positive St Helens Star 

Care at The Chemist scheme 
public consultation 
 

Neutral St Helens Star 

Grieving Garswood man shares 
harrowing story after turning life 
around 
 

Positive St Helens Star/St Helens 
Reporter 

 
 
Other coverage during this period came from reports from CCG Governing Body and People’s 
Board papers and other public meetings which are attended by the local democracy reporter for the 
St Helens Star. This also includes national reports with mention of St Helens. 
 
These were logged as follows: 
 
Total pieces of coverage across local print/online media, trade journals such as HSJ: 28 
 
Of which 3 were deemed to be negative# 
 
 
 
 
 
 
 
 



 

16 

 


