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Welcome 
NHS St Helens Clinical Commissioning Group is committed to carrying out 
meaningful engagement and communicating effectively with the local 
community giving people, our patients, public and stakeholders the 
opportunity to be involved in and influence healthcare in their local area, 
ensuring their voices are heard and their thoughts and experiences are taken 
into consideration.   
 
This document is the Clinical Commissioning Groups annual engagement, 
involvement and communications report which looks back at what we have 
done in the last 12 months and what we plan to do going forward. 
 
As the Patient and Public Involvement Lay Member, my role is to ensure that, 
in all aspects of the CCG’s  business the public voice of the local population is 
heard,  fully represented and that opportunities are created and  protected 
for patient and public empowerment in the work  of the CCG. In particular, 
they will ensure that:  
 
• Public and patients’ views are heard and their expectations understood 

and met as appropriate;  
• the CCG builds and maintains an effective relationship with 

Healthwatch, acting as a key link to Healthwatch, the voluntary sector 
and community groups/forums within St Helens and draws on existing 
patient and public engagement and involvement expertise; and 

• The CCG has appropriate arrangements in place to secure public and 
patient involvement and engagement in an effective, timely and 
representative way to feedback recommendations from patients, carers 
and the public 

 
 
 
 

Mark Weights  - Patient and Public 
Lay Member  
You can get in touch with Mark on 
mark.weights@sthelensccg.nhs.uk 

mailto:mark.weights@sthelensccg.nhs.uk


Meet the team  

Meet the Team  
 
 Paul Steele 
 Engagement, Involvement, Communications and Patient Experience Lead 
 
 Jo Navin  
 Senior Engagement and Communications Manager 
 
 Jenna Matthews  
 Engagement and Communications Project Support Officer  
 
You can read more about the teams activities in the monthly blog here  

https://www.sthelensccg.nhs.uk/get-involved/engagement-blog/


Who We Are 

We are a membership organisation made up of 34 
member practices. These practices cover a 
geographical area of St Helens including, Haydock, 
Eccleston, Rainford, Rainhill, Newton le willows and 
Town Centre.  
 
St Helens CCG fall entirely within the boundary of St 
Helens Council and covers a population of 197,000 
people with a budget of around £230 million.  
 
The CCG works closely with neighbouring CCGs and 
meet on a regular basis to share best practice in 
terms of engagement, involvement and 
communications 
 
The acute general hospital, our main provider is St 
Helens and Knowsley Hospital Trust (STHK). Mental 
Health services are provided by Northwest Boroughs 
Trust and Bridgewater provides our local Walk in 
Centre. 

 



What we do  
The CCG buys health care services based on the health needs of 
the local population. Clinical commissioning is the term we use to 
describe how an organisation (the commissioner) first identifies 
the health needs of a population and then sets about a process 
to appoint other organisations (providers) to supply services to 
meet these needs. We have a duty to ensure that the services we 
commission are high quality, safe, local and accessible and also 
good value for money. The types of service we commission 
include: 
• Most local hospital care, for example, A&E, Outpatients, 

Tests and Operations 
• Most mental health care including both GP based services 

and hospital-based services 
• Most community services for example district nurses, 

matrons and physiotherapy 
 

The CCG also has delegated commissioning responsibility for GP’s  
 
We do not commission all health services. In these cases NHS 
England has the responsibility: 
• Dentists, Opticians & Pharmacists 
• Specialist Services, for example, cardiac & neurosurgery or 

transplant surgery. 

 



Our duty  
NHS commissioning organisations have a legal duty 
under the NHS Act 2006 (as amended) to ‘make 
arrangements’ to involve the public in the 
commissioning of services for NHS patients (‘the 
public involvement duty’).  
 
For CCGs this duty is outlined in Section 14Z2 of the 
Act and for NHS England the duty is outlined in 
Section 13Q.  To fulfil the public involvement duty, 
the arrangements must provide for the public to be 
involved in: 
 
a) The planning of services  
b) The development and consideration of 

proposals for changes which, if implemented, 
would have an impact on services and  

c) Decisions which, when implemented, would 
have an impact on services 

 



1. Community 
based engagement 2. Social Media 3. Vulnerable 

Groups 

4. Co production 5. Third sector 
involvement 

6. Telling our 
story 

Our Approach to Engagement 
and Communications 



Engagement  
Engagement refers to the process of giving people - our 
patients, public and stakeholders - the opportunity to be 
involved in and to influence the healthcare in their local area, 
ensuring their voices are heard and their thoughts are taken 
into consideration; ensuring ‘no decision about me, without 
me’.  
 
Individual participation: By placing patients, their carers and 
families in the driving seat of their own healthcare we can 
support them to ensure they have the confidence to take 
individual ownership and make informed and considered 
shared decisions.  
 
Public participation: Our patients, public and stakeholders are 
the heart of everything we do and by giving them a voice they 
have the ability to be able to shape and drive local healthcare 
and by working collaboratively communities can better have 
efficient services built and developed around them.  
 
Insight and feedback: Listening is key, capturing and sharing 
patient stories provides insight and influences decision 
making, giving us the opportunity to understand the needs of 
our local population and provide services that our 
communities really want.  

Communications  
 

How do our patients, public and stakeholders know about the 
work we’re doing and our priorities, aims and ambitions if we do 
not communicate with them?  
 
• Effective communication means that we have tailored the 

message and the channel to one that best fits each 
individual audience. We will look at digital and social media 
as well as more traditional media.  
 

• It means we have offered a way to engage in a two way 
conversation and that when we have taken the time to get 
this right it’s because the time is right and what we have to 
say is relevant. We won’t use jargon, acronyms or 
complicated terms; we’ll ensure that we’re telling it in a 
simple, open and transparent way.  

 
• By doing this consistently we’ll build trust and a rapport 

with our audiences, supporting them to a greater 
understanding of the work of the CCG, and the role that 
they can play in shaping the organisation, not just an 
awareness that we exist.  

Engagement and Communication  



Highlights of the Year 
Annual General Meeting (AGM) was the largest event 
that NHS St Helens CCG has held to date, with over 240 
people attending varying from members of the public, 
third sector organisations, partner organisations and the 
CCG. Key themes from the event were sustainability in 
primary care and access to mental health services. 
Feedback from the event was shared via video footage 
and interviews taken on the day. This was done by both 
sharing on the website and in Governing Body meetings.  

Creative public annual reporting - The 
communications and engagement team have been 
instrumental in the development and publishing of 
both the formal and the public annual report for the 
CCG. The summary report took on the innovative 
format of a calendar for people to take away and 
use in their homes and offices. This will act as a 
continuous reminder of the CCGs role, their 
achievements and key health messages.  

New website - The development of a new website when it 
was recognised that the old website and intranet was not 
fit for purpose when considering the CCGs aim to better 
engage with the general public, patients, stakeholders and 
staff. This led to the development of a new website, 
working with key internal and external stakeholders such 
as CCG staff, members and the third sector. The site went 
live on 21st September 2017 and has much improved 
functionality and allows users to find information much 
more easily and information is made more accessible 
through the increased use of videos for updates.  

Patient and Public Engagement –The communications and 
engagement team have worked across the CCG key work 
areas to ensure that the engagement process is 
embedded within all work plans, maximising the 
opportunity to involve patients and public in all projects 
an decision making at the CCG and supporting education 
within the CCG around the legal duty to involve and the 
improvements involvement makes to the development of 
healthcare services.  

Development of St Helens Cares - The St Helens Cares 
programme is a key opportunity for the CCG to work with 
partner organisations to establish St Helens Cares and 
ensure that is in line with our statutory duty to involve 
and engage as well as ensuring that the outcomes from 
any engagement are meaningful and are able to shape the 
formation of St Helens Cares. This also provides the CCG 
with the opportunity to more widely promote the work 
happening in health and social care and engage with a 
variety of audiences in the local area. 

Using social media to promote and engage with 
general public and stakeholders on key events such 
as the AGM and Let’s do it together campaigns. 
Both of these campaigns demonstrating significant 
reach and high engagement levels.  
 

Talkfest engagement events – On 25th January 2018, the CCG held their Talkfest within the borough, a day dedicated to talking to local people about the 
pressures our local health system faces over the colder months and how we can help not only ourselves but also others. Talkfest ended with a Question Time 
debate at St Helens College, where the public were able to put questions to a panel with representation from urgent care, GPs, pharmacy and other non-
profit organisations, about winter. Through the Talkfest engagement event, the CCG reached just over 1000 people face to face, aged from 10 years to 90 
years old and just over 2500 people online through the website and social media. All of these people have received consistent key messages about urgent 
care, winter pressures and antibiotics and had the opportunity to feed back to us their understanding of services and their use of them. 



Key Successes  
NHS St Helens CCG Annual General Meeting  
 

The AGM, held in September 2017 was the largest 
engagement event NHS St Helens CCG has held to date with 
over 40 organisations taking part in the marketplace. This 
included all major providers, the police, health 
improvement team, Helena Housing and various voluntary 
and third sector organisations including Age UK, Stoke 
Association, British Red Cross and Healthwatch etc. the 
event also had representation from a mixture of local 
schools and colleges. There were approximately 61 
members of the public attending the event over the course 
of the day which ended with presentations from the 
Governing Body about the accounts and a summary of the 
year. Overall feedback from members of the public who 
attended was overwhelmingly positive who all said they 
would like to see similar events from the CCG in the future.  
 
Key comments and themes at the event included; 
• Continuing pressures on Primary Care 
• Young people’s knowledge and access to services – 

particularly mental health services 
• How the CCG can develop and sustain a seven day 

NHS 
• The AGM was captured by video, including short 

interviews with attendees such as third sector 
representatives, members of the public and some 
members of the Governing Body. This video was then 
shared at Governing Body and made available on the 
website and social media so that those who could not 
attend could still engage with us.  

 

You can view the AGM video here  
 

25% 

11% 

27% 

37% 

Public

CCG Staff

Partners

Third Sector /
Voluntary Groups

https://www.youtube.com/watch?v=vi6rKKhBfhE&t=4s


Talkfest 
NHS St Helens CCG has committed to delivering four 
key events throughout the year (January, April, July 
and October 2018) under the name of ‘Talkfest’. The 
aim is to continuously engage with the local 
population of St Helens, providing people with the 
opportunity to share experiences, thoughts and ideas 
with the CCG, as well as the providing the CCG with 
the opportunity to share key messages and gain 
insight into the public and patients to support the 
development of local healthcare and inform future 
plans. 
  
Each ‘Talkfest’ includes key focus areas for discussion, 
which are developed with senior management team 
at the CCG. This is the CCGs commitment to 
proactively engaging with the local population, as set 
out in the Communications and Engagement Strategy. 
 
As plans for ‘St Helens Cares’ moves forwards, it is 
envisaged that Talkfest will evolve to include more 
input and delivery from the local community of St 
Helens themselves. This will support in aligning day to 
day work with St Helens Cares.  
 
You can view highlights of the day here  
You can view the full debate here  

 

Through the Talkfest engagement events, the CCG reached 
just over 1000 people face to face, aged from 10 years to 90 
years old and just over 2500 people online through the 
website and social media. All of these people have received 
consistent key messages about urgent care, winter 
pressures and antibiotics and had the opportunity to feed 
back to us their understanding of services and their use of 
them. 

https://www.youtube.com/watch?v=ozB7xFCHanE
https://www.youtube.com/watch?v=COJGafS4Yh0


Lets do it together campaign  
 

NHS St Helens Clinical Commissioning Group (CCG) joined forces with St Helens & Knowsley Hospital (STHK), the North West Ambulance 
Service (NWAS), St Helens Walk in Centre (Bridgewater), a St Helens GP Practice and a local Pharmacy. Social Media users were able to 
follow us throughout the week long campaign using the #LetsDoItTogether hash tag which looked at the demand on local services and 
provided information of the wide range of other local services available.  
 
The week began on Monday 3rd April which looked at the strain on A&E at Whiston Hospital. Joining forces with the Communications 
Team at Whiston meant that we could gain access to real time information such as the pressure A&E is under and the sheer volume of 
patients who access the service either as walk in patients or though emergency 999 services.  
 
On Tuesday 4th April our main focus was the role of the North West Ambulance Service where we tweeted live important messages 
throughout the day on when to use this service and also supported the work NWAS are doing around educating the population to 
#MakeTheRightChoice when dialling 999.  
 
St Helens Walk in Centre was the service we looked at on Wednesday 5th April; joining forces with the Bridgewater Community 
Healthcare and their Communications Team we were able to look at how this service works and what services are provided.  
 
On Thursday colleagues from the Engagement, Involvement and Communications team work with a local GP Practice and spent the day 
looking at the demand on GPs in the local area.  
 
To bring the week to an end the CCG spent time with our Medicines Management team and a local pharmacist highlighting key services 
provided which included care at the chemist service as well as hints and tips on self-care  
 



Social Media 
We use social media to keep people informed of the 
work we do as well as letting our followers know about 
other local and national events, campaigns or 
opportunities that may interest them.  
 
Our social media accounts are a key part of our 
engagement work and we look to start conversations 
with members of the public, staff and partners. Equally 
important is the opportunity to listen to and respond to 
any concerns or issues including signposting to 
appropriate support services if required. 
 
Social Media has become a more prominent tool for the 
CCG to use to share information and monitor response 
and feedback. Using both Facebook and Twitter, we 
promote national campaigns, local health messages and 
give the public the opportunity to get involved and have 
their say.  
 

5,483 
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5,637 
5,709 

5,749 
5,830 
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5,926 5,954 

5,994 
6,034 

6,072 

Twitter Followers 

@sthelensccg St Helens Clinical Commissioning Group  

https://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwjqhfGXp8vbAhUEVxQKHUSZCkQQjRx6BAgBEAU&url=https://www.facebook.com/?&psig=AOvVaw38h94rsm4J643Z6_BWF653&ust=1528796036162273


Websites 
It was recognised that for the CCG to better engage with the public and staff, a 
new web platform must be developed. There is now two new websites, which 
went live on the 21st of September. One is public facing and the other is an 
intranet which both staff and members have access to. These sites have been 
designed to improve access to information and make the sites more 
interactive for users.  
 
Key features of the sites include; 

 CCG Website  
• Video content – We have used the 

development of the new website as an 
opportunity to use video content more for the 
sharing of updates on our key strategies. For 
example, Dr Paul Rose recently provided a 1 
minute summary on the Cancer Refresh 
strategy which can be found on our website 
home page and our YouTube channel. Using 
video in this way means that information is 
more accessible to a wide range of audiences 
and it is an efficient way to share key 
information and messages about complicated 
strategies.  

• Web forms – An easier way for people to get 
in touch directly through the website. 

• Simple navigation system 
• Newsfeed 
• Blog 
• More imagery 
 

 

CCG Intranet 
• Straight forward filing and upload system for 

documents 
• Easy to access (no log in required) 
• Alert banner to get key messages to staff 

quickly 
• This development is seen as the beginning of 

a continuous development journey for both of 
the website platforms and it is expected that 
both the content and capabilities will develop 
over time with the input of the public, 
partners and staff.  

To find out more about the 
work we do please visit 

www.stehelensccg.nhs.uk  

http://www.stehelensccg.nhs.uk/


Equality and Diversity 
Equality and diversity is continuously incorporated into the 
remit of the engagement and involvement work carried out 
at the CCG. There is a clear process which has been 
developed in line with the Project Management Office which 
clearly outlines within engagement and consultation work, 
what role the EIA plays.  
 
The CCG works to ensure that the Equality Impact 
Assessment informs the engagement and consultation plans, 
supporting to identify any cohorts of people who might be 
more affected by a piece of work and therefore supports in 
targeted engagement work. 
 
Our equality objectives are 
• To make fair and transparent commissioning decisions; 
• To improve access and outcomes for patients and 

communities who experience disadvantage 
• To improve the equality performance of our providers 

through robust procurement and monitoring practice 
• To empower and engage our workforce 

 
Find out more information around equality and diversity or 
to view our annual report here  
  

https://www.sthelensccg.nhs.uk/about-us/equality-and-diversity/


Get Involved 
NHS St Helens Clinical Commissioning Group is committed to putting the needs of the patients and the public that we serve at the heart of 
all we do. 
We want to hear what you think about how we design, deliver and monitor the services that we provide and how we can really make a 
difference to the health and well-being of the people of St Helens. There are lots of ways you can get involved with the CCG including; 

 Become a Member  Becoming a member of the CCG will mean that you are always regularly updated on work 
happening across St Helens and given the opportunity to have your say and engage with local 
health and social care decisions. 

Join a Patient Participation Group (PPG)  Each of the 34 GP practices in St Helens has a PPG, which is open to all registered patients and 
can include attendance at regular meetings to discuss practice matters and act as a voice of the 
patients at your practice. To get involved, you will need to contact your GP practice.  
For more information on PPGS please contact our patient representative Geoff Almond 
Email: misteralmond@yahoo.com 

Attend one of our Events As part of our engagement work, we both run events which you can attend, but also go to local 
community groups, meetings, and events to talk about the work happening at St Helens CCG. 

Make your views heard via Engagement Opportunities  We are always working on improving health and social care in St Helens and regularly need to 
know your thoughts, ideas, and concerns about local services.  

Social Media St Helens CCG are active users of both Twitter and Facebook. We regularly post updates on 
what's happening at the CCG as well as opportunities to have your say or attend events.  

Ask our Governing Body a Question Members of the public are welcome to attend but unfortunately, due to following a strict 
agenda, we cannot accept questions from the public during the meeting. However, we do 
welcome members of the public to submit written questions to be answered at a Governing 
Body meeting. The public are asked to submit any questions by 
emailing communications.ccg@sthelensccg.nhs.uk or telephoning 01744 624268. 

https://www.sthelensccg.nhs.uk/about-us/member-practices-map/
https://twitter.com/StHelensCCG
https://www.facebook.com/NHS-St-Helens-Clinical-Commissioning-Group-176925742453542/
mailto:communications.ccg@sthelensccg.nhs.uk


Patient Participation Group 
 

What is a PPG?  
From April 2016 all GP practices were expected to have a patient participation group (PPG) as part of meeting the GP 
contract. Successful PPGs are well supported by their practice. This is essential as the PPG is a partnership between the 
practice and its patients. In St Helens there are 30 PPGs and 34 practices. They operate in different ways and some are 
more active than others. There is an opportunity for all PPG members to meet as a forum organised by the CCG. At PPG 
meetings members are able to raise issues of their own or those of other patients. Its also an opportunity for the 
practice to update the PPG about what is happening at the practice. I would encourage everyone to join their PPG. If 
there isn't one or its not very active then again you have a wonderful opportunity to change things.  
For more information please do not hesitate to contact me: Geoff Almond – PPG Rep Mill Street  
 
PPG Forum   
To support this network and ensure that views are regularly considered and captured, the communications and 
engagement team arrange a meeting, attended by the representatives from each established group every quarter. The 
agenda for these meetings is made up of both CCG matters as well as any other matters the representatives wish to 
raise.  
Each of the GP practices in the area has a PPG, which is open to all registered patients at the practice to attend 
meetings and participate in. For most of the groups in the practice, there is a chair or representative who links in more 
closely with the CCG. At these meetings the CCG also outline key engagement and consultation activity which the PPGs 
can get involved in and support the CCG deliver key messages to each practice. This meeting also provides a forum for 
representatives to share best practice. 
 
Impact: The feedback from this group helps to inform primary care plans and allows the CCG to better understand the 
local practice demands and challenges. This group also acts as another channel for the CCG to share information and 
promote the CCG whilst building relationships within the primary care setting. Any feedback regarding the primary care 
services are fed back to the appropriate team member.  
 
Find out more on PPGs locally here 

 

https://www.sthelensccg.nhs.uk/get-involved/patient-participation-groups-ppg/
https://www.sthelensccg.nhs.uk/get-involved/patient-participation-groups-ppg/


 
Patient Experience and 
Involvement Group  
 The PEIG is a sub group which reports directly to the CCG Quality & 

Performance Committee, in line with the quality strategy. The group supports 
and advises on borough-wide engagement, consultation and communication 
activity and initiatives relevant to the delivery of the CCG Commissioning 
Strategy and St Helens Health and Wellbeing Strategy. The PEIG has wide 
representation from third sector and voluntary groups as well as CCG, local 
authority officers and a patient representative.  
 
Members of the PEIG promote engagement and consultation work through 
their groups, in line with the communications and engagement strategy. This 
enables the CCG to ensure that they are exhausting all channels of 
communication and engagement and are able to reach seldom heard or 
vulnerable groups. 
 
A large part of the PEIGs role is to make sure that the CCG follows 
their consultation and engagement processes which have been developed 
alongside commissioners. The PEIG also uses the best practice 
consultation timeline to refer to when reviewing proposals.  
This group meets regularly to review activity. Once the group has agreed on 
engagement, communication or consultations, plans will be made available on 
this page. You can also see the terms of reference for this group, which are 
reviewed and updated on an annual basis.  
 
Impact: All of the communications, engagement and consultation work is 
presented to the PEIG who meet on a monthly basis. The group acts as a 
critical friend and provides a review of materials and 
engagement/consultation/communication approach and amends given as 
appropriate. This group also puts forward channels for promotion of work via 
groups who might be relevant. This enables the CCG to ensure that they are 
exhausting all channels of communication and engagement and are able to 
reach sometimes seldom heard or difficult to reach groups, as well as providing 
the CCG with confidence and buy in from partner organisations. Moving into 
2018, the CCG will be reviewing this group to better understand their impact 
on the CCG work and how this might be improved. We will review participating 
members, gain feedback from those who have presented at the meetings and 
consider the reporting structure.    
 
 

 

For further information about the PEIG, please email us 
at engagement@sthelensccg.nhs.uk or call us on  
01744 624 269. 

https://www.sthelensccg.nhs.uk/media/1447/quality-strategy-2017-21-final-2-0.pdf
https://www.sthelensccg.nhs.uk/media/1517/communication-and-engagement-strategy-amended-february-2017.pdf
https://www.sthelensccg.nhs.uk/media/1952/nhs-st-helens-ccg-consultation-flowchart.pdf
https://www.sthelensccg.nhs.uk/media/1951/doc1.pdf
https://www.sthelensccg.nhs.uk/media/1951/doc1.pdf
https://www.sthelensccg.nhs.uk/media/1775/peig-tor-december-2016.pdf
mailto:engagement@sthelensccg.nhs.uk


Campaigns and Events 
Throughout the year the CCG has supported a number of local and national campaigns run by Public Health, NHS England 
raising awareness and education to the community as well as staff. These include  

Let’s do it together 

APRIL     MAY      JUNE      JUL     AUG      SEP      OCT       NOV       DEC      JAN       FEB      MARCH 

-Winter campaign – Stay well 
this Winter 
-Christmas pharmacy opening 
times  

 

-Antibiotics 
resistance 
campaign 

-Flu jab 
-Antibiotic 
Guardian 

-Ovarian Cancer Awareness 
Month 
-Breast Cancer: Over 70 
-Prostate Cancer Awareness 
Month 

-Eating Disorders 
Awareness  Week 
-Healthy Hearts 
-Be safe this half 
term 

-Breast Cancer 
Awareness Month  
-World Mental 
Health Day 

-Dementia Action Week -Health Information 
Week 
-World Hepatitis Day 

-World Breast 
Feeding Wee k  

-National Blood Cancer 
Awareness Month  
-World Suicide 
Prevention Day 
-Macmillan Coffee 
Morning  

-Diabetes Week 
-Carers Week 
-Cervical Screening 
Awareness Week  



Meetings and Events  

Suicide Memorial Event  

Autism  Awareness Event 

Social inclusion network 

Veterans breakfast 

PPG  Forums  

Change in Wheelchair services 

Saints Night In  

Dementia Reminiscence Café 

Dementia Awareness  

Healthy in St Helens  

Step out for Stroke 

Chrysalis Centre for Change 

PPG  Forums  

Stroke engagement event 

Armed Forces day 

YMCA Drop in session 

Respiratory sessions  

Cardiology sessions  

Macmillan engagement day 

IAPT events 

World mental health day 

Young Carers focus group 

Adult Carers focus group 

Visually impaired focus group 

ADHD support group Big Conversation Bridgewater event Health day at St Helens College 



Website 

Telephone 

Meetings 

Focus Groups 

Social Media  

Engagement – What we have 
done  
The CCG use a wide range of methods when carrying out any 
engagement and involvement. Each engagement activity is 
adapted to suit the individuals we are engaging with. 
Methods include:  

 Events  

Online Survey 

Hard Copy Survey 

1-2-1 

Easy Read Format 

What we have done  

Cardiology 

Respiratory 

IAPT Review 

Cancer Strategy 

Children's use of A&E/Walk In Centre 
Extended Hours 

Stroke 

Paediatric Therapy Review 

Dermatology 

Proposed Closure of branch surgery – 
Ashtons Green 

Diabetes 

PLCP – Procedures of Lower Clinical 
Priority/Criteria Based Clinical Policies  

You can view  the summary of the cancer strategy here  

 

https://www.youtube.com/watch?v=pDNUTk53tU8


You Said We Did 
NHS St Helens CCG welcomes and regularly seeks feedback, comments and suggestions from local people about health and social care 
services in the town. We want to hear your views and opinions on what is working well and what could be improved in the future. 

 • You said 
You are concerned that there might not be enough Stroke beds for St Helens patients if we are taking care of the surrounding areas too 
• We did 
This feedback was shared with the Mid Mersey Stroke board, who are developing clear capacity and staffing models to make sure that there will be enough 
space for everyone and make sure that the quality of care remains as high as it is now 

• You said 
There has been a long delay in relocating patient to Mental Health ward closer to home and family, causing a lot of distress to the patient. Additionally, the 
patient had not been given a contact of who to speak to. 
• We did 
The CCG provided a single point of contact to co-ordinate patient’s new placement as near to her family as possible and arrange for a Complex Case Mental 
Health Practitioner visited patient and implement plan to begin relocation. 

• You Said 
Leaflets and other materials were unclear, outdated and very wordy. This made it difficult for users to understand what to do, who to contact and what 
services are available. 
• We did 
Together with Public Health and the Local Authority, new materials are being developed based on the feedback given to us from patients, carers and health 
professionals. This leaflet now provides simple exercises to follow and clear contact details for further help and information.  

• You said 
"We are not aware of some NHS services and how and when to use them“ 
• We did 
Leaflets and flyers have been left with the school to support future promotion of services across the local area such as community pharmacists, walk in 
centres and 111 



Closing the Feedback Loop 
Engaging with the entire community of St Helens and ensuring that those who take part in activities are 
informed of outcomes is essential to successful engagement work. Therefore, we use the following 
mechanisms to make sure that we close the feedback loop.  
 
• Partnerships and networks – Using our network and partnerships to share information, health 

messages and encourage feedback ensures a wider reach to the community.   
• Easy read reports – Using easy read style reports to feedback on outcomes from engagement and 

consultation work makes information accessible to all.  
• Newsletter – ENGAGE – Monthly communications to our membership network gives a regular 

opportunity for those registered to keep up to date with the latest opportunities to get involved. You 
can find previous newsletters here   

• CCG Public facing website  - In September 2017, the CCG launched a new public facing website, 
providing a more accessible and functional site. 

• Social media - Social Media has become a more prominent tool for the CCG to use to share information 
and monitor response and feedback. Using both Facebook and Twitter, we promote national 
campaigns, local health messages and give the public the opportunity to get involved and have their 
say.  

• Surveys – Using surveys can be a great way for us to collect a large amount of both qualitative and 
quantitative data and supports us in monitoring our commitment to engaging with a wide variety of 
groups.  

• Focus Groups, Meetings and Events - The CCG both organise and attend a number of groups, meetings 
and events across the borough to showcase the work we do and ensure people have an opportunity to 
get involved and have their say on our work areas.  

• Media - The CCG work closely with local and national media to keep them informed of our work as well 
as responding to enquiries regarding local services.  
 

https://www.sthelensccg.nhs.uk/get-involved/engage-newsletter/


Going Forward 

Going Forward 

Dementia 

Criteria Based Clinical Treatment 

End of Life 

Urgent Treatment Centre 

Patient Online  

Online Consultation  

CATCH App 

Learning Disability 

Autism 

Increasing use of social media as an engagement tool – e.g. 
using Facebook page more effectively for two way 
communication 

St Helens Cares (Front Door, Shared Record, Allen Day Unit, 
Discharge Lounge, Alcohol Liaison, Diabetes)    



Contact Us 
 
If you are interested in getting involved in the work of NHS St Helens Clinical Commissioning 
Group or would like to share your views and experiences of local health services please 
contact us on: 
 
NHS St Helens Clinical Commissioning Group 
First Floor, The Gamble Building 
Victoria Square  
St Helens  
WA10 1DY 
Tel: 01744 624269 
Email: engagement@sthelensccg.nhs.uk 
Twitter: @sthelensccg 
Facebook: St Helens Clinical Commissioning Group  
 
You can find out more about us by visiting: 
www.sthelensccg.nhs.uk  

 

mailto:engagement@sthelensccg.nhs.uk
http://www.sthelensccg.nhs.uk/
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